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For years, celebrity culture influenced what people wore, drove, and carried. 

Lately, it seems to be influencing what they're wrapping themselves in, too. 

Minky Couture blankets have quietly become a favorite among celebrities, 

creators, athletes, and everyday consumers alike. The brand has appeared in 

celebrity gifting suites, backstage at entertainment events, and in social 

media posts from entertainers and influencers who weren't necessarily being 

paid to talk about them. Following major awards season gifting opportunities, 

including the Grammy Awards, the blankets found their way into the hands of 

hundreds of artists, creators, and industry insiders. 

What's interesting is that the trend hasn't stayed in Hollywood. 

​

The same blankets showing up in celebrity circles are increasingly being 

spotted in movie theaters, airports, college dorm rooms, and on family road 

trips. It's not uncommon to see someone carrying a Minky Couture blanket 

through an airport the same way they'd carry a travel pillow or oversized 

https://www.softminkyblankets.com/?srsltid=AfmBOoqc7bVIL3oTZf-qC_tAePaOSXm6_jQrJz9ODON0IRv_MYK9sUAf


hoodie. Somewhere along the way, the blanket stopped being something 

people left on the couch and became something they brought with them. 

That's a big reason the company has continued growing while many 

consumer trends come and go. 

Most home products stay at home. A blanket is usually something folded 

neatly at the end of a bed or tossed over the back of a sofa. Minky Couture has 

managed to turn it into something closer to an accessory. Movie stars, 

content creators, parents, college students, and frequent travelers all seem to 

use them for the same reason: comfort that travels well. 

The company's popularity didn't happen overnight. Minky Couture built its 

reputation on oversized, ultra-soft blankets that quickly developed a loyal 

following. What began as a comfort-focused product gradually expanded into 

a lifestyle brand as customers found more and more reasons to use them 

outside the house. Instead of being reserved for cold winter nights, the 

blankets became part of everyday routines. Minky Couture found itself in the 

middle of a cultural shift that values everyday luxury over occasional luxury. 

The brand's visibility has also expanded through sports partnerships. Its 

relationship with the Dallas Cowboys introduced Minky Couture to one of the 

largest and most passionate fan bases in professional sports. Rather than 



focusing solely on jerseys and collectibles, the company is helping redefine 

what sports merchandise can look like by offering products fans can use 

every day. 

The company's patriotic collections are also finding a growing audience. As 

America approaches its 250th anniversary, Minky Couture's American flag 

blankets have become some of its most talked-about products that sell out 

almost immediately. The collection taps into a sense of nostalgia and national 

pride while still fitting naturally within the brand's broader focus on comfort 

and home. 

Another area of growth is bedding. Customers who initially purchased throw 

blankets are increasingly exploring duvet covers and other comfort-focused 

products from the company. That's often what happens when a brand earns 

trust. Consumers start looking for other ways to bring that same experience 

into their lives. 

At a time when many brands struggle to stand out, Minky Couture seems to 

have found a formula that resonates across audiences. Celebrities are 

discovering the brand. Sports fans are embracing it. Travelers keep packing it. 

Moviegoers keep bringing it into theaters. 



The common thread is simple. People may first notice a Minky Couture 

blanket because they saw someone else with one. They usually become fans 

because they tried it themselves. 

That's how products move beyond trends and become part of everyday life. 

Judging by where Minky Couture keeps showing up, that process is still 

gaining momentum. 

 

 


